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Introduction:  

• Westpac Fiji since 1901

• Commercial bank providing a full range of banking 
products across the whole customer segmentation 
spectrum

• Investment in state -of -the-art electronic products and 

2

• Investment in state -of -the-art electronic products and 
services

• Investment in new branches



Westpac & Microfinance Today:  

• Financial First Steps 

• Deposit & transaction accounts

• Loans products

• Remittances & other financial services
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• Distribution channel networks (branches, ATM, Eftpo s, 
telephone & internet)



The Future -Key Focus Areas:

1. Financial Literacy

2. Products

3. Distribution
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3. Distribution

4. Partnerships



1. Financial Literacy: 

a) Financial First Steps  

b) Business Skills Development

c) Water for Life
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2. Products:

a) Deposit/Transaction Accounts

b) Loans

c) Remittances

I. MoneyGram
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I. MoneyGram

II. Westpac NZ Express Visa Prepaid Card



3. Distribution:

a) Branch Network

b) Electronic Network

c) Mobile Banking

d) Extended Banking Agency Arrangements
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d) Extended Banking Agency Arrangements



4. Partnership Opportunities:  

a) Microfinance Lending

b) Mobile Service Providers

c) Donor Agencies
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Conclusion:

Westpac is committed to provide long term sustainable financial services. 

We do not claim to have all the answers but we are happy to explore 

alternatives that are viable for all stakeholders .

“A Bank You Can Bank On”
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